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GRADING WILL IMPROVE THE MARKET 

FOR ILLINOIS EGGS 
By L.]. ORTON, SCOTT HATHORN, JR., and EMER BROADBENT l 
To BUILD A BETTER 1\I[ARKET for eggs in Illinois, three things are essential. First, farmers must produce and market eggs of high and certain quality. Second, consum­
ers must be willing to pay premium prices for quality eggs. And 
third, the market must be so organized that the farmers will get 
the premiums that consumers pay for better-than-average quality. 
This means buying eggs from farmers on the basis of grade. 
The present system of sale does not encourage production of 
quality eggs. Most Illinois eggs are sold simply as eggs. Little at­
tention is given to quality or appearance, except that prices may 
be varied for size. This offers no incentive for farmers to deliver 
quality eggs. 
On most Illinois farms the poultry industry is a minor enter­
prise. Egg sales have accounted for only about five cents of each 
dollar of Illinois farm income in recent years. The farm flock is the 
typical unit of production. In 1939 seven eggs out of every ten 
came from flocks of 50 to 200 birds. 
Except during the war, the poultry industry has grown little 
in the past twenty-five years. As an egg producer, Illinois dropped 
from fourth among the states in 1925 to seventh in 1946. Such 
growth as there has been comes from higher production per bird 
rather than from increase in the size of flocks. The general attitude 
of Illinois farmers toward poultry was indicated by a sharp decline 
in purchases of day-old chicks in the spring of 1948 when feed 
costs were high. 
What causes this lack of interest? It may be due to poor 
markets, the greater attraction of other farm enterprises, or a lag 
1 L. J. Norton, Professor of Agricultural Marketing Research; Scott 
Hathorn, JL, former assistant in Agricultural Economics; and Emer Broad­
bent, assistant in Agricultural Economics. This report, largely based on a study 
by Hathorn, is a preliminary report of the first marketing project initiated by 
the Illinois Station under the Research and Marketing Act of 1946. 
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i n  n 1 a k i n g  t e c h n i c a l  i m p r o v e m e n t s  i n  t h e  i n d u s t r y .  O r  I l l i n o i s  m a y  
h a v e  b e e n  s l o w  t o  i m p r o v e  t h e  m a r k e t i n g  o f  e g g s ,  s o  t h a t  e g g - f e e d  
r a t i o s  h a v e  b e e n  l e s s  f a v o r a b l e  t h a n  i n  o t h e r  s t a t e s .  C o m p a r e  t h e  
w a y  i n  w h i c h  f o o d  i s  d i s p l a y e d ,  p a c k a g e d ,  a n d  m e r c h a n d i s e d  t o d a y  
w i t h  t h e  w a y  i t  w a s  m a r k e t e d  t w e n t y  y e a r s  a g o .  P e o p l e  a r e  i n c r e a s ­
i n g l y  p a r t i c u l a r  a b o u t  t h e  q u a l i t y  a n d  a p p e a r a n c e  o f  t h e  f o o d  t h e y  
b u y .  T h i s  t r e n d  a p p l i e s  t o  e g g s  a s  w e l l  a s  t o  o t h e r  f o o d  i t e m s .  
H o w  E g g s  A r e  S o l d  i n  I l l i n o i s  
M o s t  e g g s  a r e  b o u g h t  b y  d e a l e r s  i n  I l l i n o i s  a s  u n g r a d e d  c o u n t r y ­
r u n  e g g s .  I n  c e n t r a l  m a r k e t s ,  l i k e  C h i c a g o ,  t h e s e  a r e  r e f e r r e d  t o  a s  
" c u r r e n t  r e c e i p t s . "  O v e r  m o s t  o f  t h e  s t a t e  t h e  p r i c e s  p a i d  a r e  t h e  
c u r r e n t - r e c e i p t  q u o t a t i o n s  l e s s  t h e  t r a n s p o r t a t i o n  c o s t s  a n d  t h e  
m a r g i n  w h i c h  l o c a l  d e a l e r s  n e e d  t o  c o v e r  t h e i r  c o s t s  a n d  p r o f i t s .  
B u y e r s  o f  u n g r a d e d  e g g s  m a y  s e l l  t h e m  t o  o t h e r  d e a l e r s  a s  
c u r r e n t  r e c e i p t s ,  g r a d e  t h e m  o u t  o n  t h e  b a s i s  o f  c o m m e r c i a l  g r a d e s ,  
o r  s e l l  t h e m  m e r e l y  a s  u n g r a d e d  e g g s  t o  r e t a i l  c u s t o m e r s .  
T h e  m o s t  c o m m o n  c o m m e r c i a l  g r a d e s  o f  e g g s  i n  t h e  I V l i d w e s t  
h a v e  b e e n  " E x t r a s "  a n d  " S t a n d a r d s . "  E g g s  o f  t h e s e  g r a d e s  a v e r ­
a g e  h i g h e r  i n  p r i c e  t h a n  " c u r r e n t  r e c e i p t s "  ( F i g .  1 )  b e c a u s e  o f f ­
g r a d e  e g g s  h a v e  b e e n  s o r t e d  o u t ,  a n d  b u y e r s  h a v e  m o r e  d e f i n i t e  
a s s u r a n c e  o f  q u a l i t y .  T h e  p r i c e  h a s  t o  b e  e n o u g h  h i g h e r  t o  c o v e r  
t h e  c o s t  o f  g r a d i n g  a n d  t h e  l o s s  o n  t h e  " d i r t i e s "  a n d  " c h e c k s "  
w h i c h  m u s t  b e  s o l d  a t  a  l o w e r  p r i c e .  
A  f e w  e g g s  a r e  s o l d  o n  t h e  b a s i s  o f  f e d e r a l  g r a d e s .  T h e s e  g r a d e s  
a r e  A A ,  A ,  B ,  a n d  C .  A A  i n d i c a t e s  t h e  b e s t  e g g s  a n d  C  t h e  
p o o r e s t .  
H o w  G o o d  A r e  I l l i n o i s  E g g s ?  
T o  s e l l  t h e i r  e g g s  a t  a  p r i c e  h i g h e r  t h a n  t h a t  p a i d  f o r  c u r r e n t  
r e c e i p t s ,  f a r m e r s  m u s t  o f f e r  e g g s  t h a t  w i l l  q u a l i f y  f o r  t h e  b e t t e r  
g r a d e s .  A r e  I l l i n o i s  e g g s  g o o d  e n o u g h  t o  d o  t h i s ?  T h e  a n s w e r  i s  
t h a t  t h e y  c o u l d  b e  i f  m a r k e t e d  c o r r e c t l y .  
D u r i n g  t h e  w a r  t h e  q u a l i t y  o f  e g g s  s o l d  a t  r e t a i l  i n  t h e  U n i t e d  
S t a t e s  w a s  e s t i m a t e d  t o  b e :  A A ,  7  p e r c e n t ;  A ,  3 5  p e r c e n t ;  B ,  4 2  
p e r c e n t ;  a n d  C ,  1 6  p e r c e n t .
1  
T o  g e t  m o r e  d e f i n i t e  i n f o r m a t i o n  o n  
1  B o t s f o r d ,  H .  E .  N a t i o n a l  u n i f o r m  s t a n d a r d s  f o r  Q u a l i t y  o f  i n d i v i d u a l  e g g s ,  
e g g  g r a d e s ,  w e i g h t  c l a s s e s ,  a n d  r e g u l a t i o n s ,  p .  6 .  W a r  F o o d  A d m i n i s t r a t i o n .  
D e c e m b e r ,  1 9 4 4 .  
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During the spring months of heavy production, the difference between 
prices of "extras" and "current receipts" was not great, averaging only 1.8 
cents a dozen from March thru June. From September thru November, 
however, when production was lower, the margin was 4.1 cents. (Fig. 1) 
the quality of Illinois eggs, the Illinois Station studied the grades 
of eggs bought by two buyers who were paying farmers on the 
basis of grades. 
One of these buyers, in the northern part of the state, was buy­
ing from farmers in two ways: (1) thru retail stores at a fiat price 
to farmers; (2) on the basis of grades at a central buying point. 
The eggs bought at the stores were held under refrigeration and 
delivered to the grading point three times a week. Eggs bought by 
the two methods from March 17 to April 5, 1947, and those bought 
on grade from April 1 to December 27, 1947, graded as follows: 
Mar. 17 -Apr. 5, 1947 Apr.1-Dec. 27,1947 
Nongraded Graded Graded 
Grade perct. perct. per ct. 
A ......... . .. . .... ... ..... . .. . . . . . 49.66 83 .84 81.60 
B .. . ... . . . ... . ....... . .. . .. . .. . . . . 34 .01 8 .88 11 .90 
Checks ...... . . . ..... ... .. . .. .. . . .. . 15 . 13 6 . 15 5 .87 
Rots . ... . . . . ... .... .. ... ... . . . .. .. . . 76 1.13 .63 
Total ....... . . .. ......... .... . . 99 .56a 100 .00 100 .00 
( a Also .44 percent leakers and shorts. ) 
Half the eggs bought by stores and then handled with some 
care graded A even tho the producers were paid no premiums. 
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W h e n  e g g s  w e r e  d e l i v e r e d  d i r e c t  t o  t h e  g r a d i n g  s t a t i o n  a n d  s o l d  
o n  g r a d e ,  s l i g h t l y  o v e r  8 0  p e r c e n t  g r a d e d  A .  
T h e  r e s u l t s  w i t h  t h e  n o n g r a d e d  e g g s  c o r r e s p o n d e d  t o  r e s u l t s  
o b t a i n e d  e a r l i e r  b y  t h i s  f i r m  w h e n  i t  c a n d l e d  5 0 , 0 0 0  c a s e s  o f  e g g s  
b o u g h t  a t  a  f l a t  p r i c e  t h r u  s t o r e s  d u r i n g  t h e  t h i r t e e n  m o n t h s  F e b ­
r u a r y ,  1 9 4 6 ,  t o  1 \ 1 a r c h ,  1 9 4 7 .  T h e  e g g s  g r a d e d  4 8 . 6  p e r c e n t  A ;  
3 5  p e r c e n t  B ;  a n d  1 6 . 4  p e r c e n t  o t h e r  g r a d e s .  T h u s  a b o u t  h a l f  o f  
t h e  e g g s  d e l i v e r e d  t o  t h i s  b u y e r  g r a d e d  A .  T h e  g r a d e s  r a n  s o m e ­
w h a t  l o w e r  f r o m  A u g u s t  t h r u  D e c e m b e r  t h a n  i n  t h e  o t h e r  m o n t h s .  
T h e  o p e r a t i o n s  o f  a n o t h e r  g r a d e - b u y e r  i n  e a s t - c e n t r a l  I l l i n o i s  
w e r e  s t u d i e d  f o r  t h e  s i x t e e n  m o n t h s  f r o m  J a n u a r y ,  1 9 4 6 ,  t h r u  
A p r i l ,  1 9 4 7 .  T h i s  b u y e r  p i c k e d  u p  e g g s  f r o m  f a r m e r s  o v e r  a  r a d i u s  
o f  f o r t y  m i l e s  o n c e  o r  t w i c e  a  w e e k .  T h e  p r o p o r t i o n  o f  A  a n d  A A  
g r a d e s  t o g e t h e r  v a r i e d ,  b y  w e e k s ,  f r o m  8 2 . 2  p e r c e n t  t o  9 0 . 6  p e r c e n t .  
T h e s e  f i n d i n g s  c o i n c i d e d  w i t h  t h o s e  o f  t h e  f i r s t  b u y e r  i n  s h o w i n g  
t h a t  w h e n  e g g s  a r e  b o u g h t  o n  g r a d e  d i r e c t  f r o m  f a r m e r s ,  o v e r  8 0  
p e r c e n t  c a n  b e  g r a d e  A  o r  b e t t e r .  
P r e m i u m s  W e r e  P a i d  f o r  G r a d e d  E g g s  
A t  t h e  f i r s t  s t a t i o n  i t  w a s  p o s s i b l e  t o  c o m p a r e  t h e  a v e r a g e  
p r i c e s  p a i d  f o r  g r a d e d  e g g s  a n d  u n g r a d e d  e g g s .  F o r  t h e  t h r e e  w e e k s  
b e t w e e n  1 \ 1 a r c h  1 7  a n d  A p r i l  5 ,  t h e  a v e r a g e  d i f f e r e n c e  w a s  4 . 1 4  
c e n t s  a  d o z e n .  
B e t w e e n  ' A p r i l  1  a n d  D e c e m b e r  2 7 ,  1 9 4 7 ,  t h i s  b u y e r  p a i d  a n  
a v e r a g e  p r e m i u m  o f  4 . 2 3  c e n t s  a  d o z e n  f o r  e g g s  b o u g h t  o n  g r a d e .  
A  p r e m i u m  w a s  p a i d  i n  a l l  b u t  f o u r  w e e k s  o f  t h e  p e r i o d .  I t  w a s  
h i g h e s t  i n  M a y ,  J u n e ,  a n d  J u l y .  A  f a r m e r  w i l l  a s k  t h i s  q u e s t i o n :  
D i d  t h e  4 - c e n t  p r e m i u m  c o v e r  t h e  e x t r a  c o s t  a n d  t r o u b l e  i n v o l v e d  
i n  p r o d u c i n g ,  c a r i n g  f o r ,  a n d  d e l i v e r i n g  t h e  e g g s  t o  t h e  g r a d e ­
b u y e r ?  A p p a r e n t l y  t h e  l o c a l  f a r m e r s  t h o u g h t  i t  d i d ;  t h r e e  a n d  a  
h a l f  t i m e s  a s  m a n y  e g g s  w e r e  d e l i v e r e d  t o  t h i s  s t a t i o n  i n  D e c e m ­
b e r ,  1 9 4 7 ,  a s  i n  t h e  p r e c e d i n g  A p r i l .  
T h e  s e c o n d  g r a d e - b u y e r  b o u g h t  o n l y  o n  g r a d e ,  s o  p r i c e s  o f  
g r a d e d  e g g s  a n d  u n g r a d e d  e g g s  c o u l d  n o t  b e  d i r e c t l y  c o m p a r e d .  
L o c a l  c u r r e n t - r e c e i p t  p r i c e s  w e r e  e s t i m a t e d ,  h o w e v e r ,  b y  d e d u c t ­
i n g  f r o m  t h e  C h i c a g o  c u r r e n t - r e c e i p t  p r i c e  t h e  u s u a l  d i f f e r e n t i a l  
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between Chicago and local prices. For the 69-week period the 
average premium paid for graded eggs over this calculated current­
receipt price was 7.11 cents a dozen. From this a pick-up charge of 
1 cent must be deducted. The size of the premium over current­
receipt prices varied considerably, but in only 3 of the 69 weeks 
was it less than 5 cents a dozen. The higher premium of the second 
buyer reflected extra premiums paid for AA eggs. 
Market grades of eggs reflect both the weight of eggs and their interior 
quality. Interior quality is determined by candling (shown on the front 
cover). Mechanical graders like the one above sort eggs automatically by 
weight, according to U. S. standards, much faster than they can be sorted 
by hand. (Fig. 2) 
Between July, 1943, and lVIay, 1947, a third grade-buyer in 
southwestern Illinois paid an average premium over local current­
receipt prices of 4.5 cents a dozen. 
From these observations of grade-buying we may conclude 
that a rather high percentage of Illinois eggs if properly marketed 
would grade A or better, and that graded eggs can usually com­
manq a higher price than ungraded eggs. 
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T h r e e  K e y s  t o  S u c c e s s f u l  G r a d e - B u y i n g  
S u c c e s s f u l  g r a d e - b u y i n g  o f  e g g s  h a s  a t  l e a s t  t h r e e  r e q u i r e ­
m e n t s :  ( 1 )  a d e q u a t e  v o l u m e  o f  b u s i n e s s ;  ( 2 )  g o o d  o u t l e t s  f o r  
e g g s  o f  p r e m i u m  q u a l i t y ;  a n d  ( 3 )  c o o p e r a t i o n  b y  f a r m e r s  i n  p r o ­
d u c i n g  a n d  h a n d l i n g  e g g s  s o  t h a t  t h e y  w i l l  b e  o f  h i g h  q u a l i t y  
w h e n  t h e y  r e a c h  t h e  b u y e r .  
E n o u g h  v o l u m e .  A n y  t y p e  o f  b u s i n e s s  r e q u i r e s  a  m i n i m u m  
v o l u m e  o f  b u s i n e s s  f o r  s u c c e s s f u l  o p e r a t i o n .  C e r t a i n  f i x e d  c o s t s  
h a v e  t o  b e  m e t .  I n  e g g - g r a d i n g ,  f o r  e x a m p l e ,  a  c o m p e t e n t  g r a d e r  
a n d  c e r t a i n  s p e c i a l  e q u i p m e n t  f o r  g r a d i n g  a n d  p r o p e r l y  h o l d i n g  t h e  
e g g s  a r e  n e e d e d .  I f  t h e  c o s t  o f  t h e s e  c a n n o t  b e  s p r e a d  o v e r  e n o u g h  
b u s i n e s s ,  t h e  c o s t  p e r  u n i t  b e c o m e s  t o o  h i g h .  
G o o d  o u t l e t s .  T o  p a y  p r e m i u m s ,  a  b u y e r  m u s t  b e  a b l e  t o  
s e l l  t h e  b e t t e r  e g g s  a t  a  p r e m i u m .  T h e  t h r e e  g r a d e - b u y e r s  w h o s e  
o p e r a t i o n s  w e r e  s t u d i e d  d i d  n o t  s e l l  i n  o r d i n a r y  c o m m e r c i a l  c h a n ­
n e l s .  T w o  h a d  o u t l e t s  w i t h  r e t a i l  c h a i n - s t o r e  c o m p a n i e s  i n  C h i c a g o  
a n d  S t .  L o u i s  w h o s e  c u s t o m e r s  w e r e  w i l l i n g  t o  p a y  p r e m i u m s  f o r  
s u p e r i o r  e g g s .  T h e  o t h e r  h a d  d e v e l o p e d  h i s  o w n  s p e c i a l  o u t l e t s  f o r  
h i g h - q u a l i t y  e g g s .  
Q u a l i t y  e g g s .  I t  i s  o b v i o u s  t h a t  e g g s  s o l d  b y  a  d e a l e r  c a n  b e  
n o  b e t t e r  t h a n  t h e  e g g s  h e  r e c e i v e s .  I n  o r d e r  t o  d e v e l o p  a n  o u t l e t  
f o r  g o o d  e g g s ,  t h e  b u y e r  m u s t  h a v e  g o o d  a n d  d e p e n d a b l e  r a w  
m a t e r i a l .  T h i s  i s  t h e  r e s p o n s i b i l i t y  o f  t h e  f a r m e r .  
V o l  u m e  o f  S u r p l  u s  E g g s  V a r i e s  i n D i f f e r e n t  A r e a s  
T o  f i n d  o u t  w h i c h  p a r t s  o f  I l l i n o i s  h a d  l a r g e  v o l u m e s  o f  s u r ­
p l u s  e g g s  w e  s t u d i e d :  ( 1 )  t h e  l o c a t i o n  o f  c e n t e r s  o f  e g g  p r o d u c ­
t i o n ;  ( 2 )  h o w  t h e  c o n s u m p t i o n  i n  d i f f e r e n t  c o u n t i e s  w a s  r e l a t e d  
t o  p r o d u c t i o n  t h e r e .  
T h e  h e a v i e s t  c o n c e n t r a t i o n s  o f  p r o d u c t i o n  a r e  i n  t h e  s o u t h e r n  
t h i r d  o f  t h e  s t a t e  ( e x c e p t  f o r  t h e  m o s t  s o u t h e r n  c o u n t i e s )  a n d  i n  
t h e  n o r t h w e s t ,  n o r t h e a s t ,  a n d  e a s t - c e n t r a l  c o u n t i e s .  T h i s  i s  i l l u s ­
t r a t e d  b y  F i g .  3 ,  w h e r e  t h e  n u m b e r  · o f  d o z e n s  p e r  t e n  a c r e s  o f  
f a r m l a n d  i n  1 9 4 4  i s  s h o w n .  
I l l i n o i s ,  w i t h  a  p o p u l a t i o n  o f  a b o u t  8  m i l l i o n ,  u s e s  a  g r e a t  m a n y  
e g g s .  T h e  C h i c a g o  a r e a  i s  a  h e a v y  c o n s u m e r ,  o f  c o u r s e ,  b u t  s o  a r e  
9 Egg -Grading in Illinois 
the many smaller centers of population and the large farm popu­
lation. Another large consuming center, St. Louis, Missouri, lies 
on the border of the state. 
On the farms and in the smaller places local eggs are used. As 
the size of the population center increases, the eggs have to be 
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This map shows density of production, not total production. Five Illinois 
counties produce more than 80 dozen eggs per 10 acres of farmland; but on 
the basis of total production not one of the five is among the first ten egg­
producing counties in Illinois. The average for the entire state is 48.1 
dozen. (Fig. 3) 
brought from greater distances. In areas where most of the eggs 
produced locally are consumed locally, it would be difficult to de­
velop grade-buying. A number of the producers in such areas sell 
direct to consumers, and consumers are likely to be satisfied with 
the quality of locally produced eggs. 
Direct sale to consumers prevails on a large scale in the area 
surrounding the Chicago metropolitan area. Producers develop 
1 0  
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d i r e c t  c o n n e c t i o n s  w i t h  c o n s u m e r s  a n d  s o  g e t  p r e m i u m  p r i c e s  f o r  
t h e i r  e g g s .  O n  t h e  f r i n g e s  o f  t h i s  a r e a  h u c k s t e r s  o p e r a t e ,  ~uying 
d i r e c t  f r o m  f a r m e r s  a n d  s e l l i n g  t o  c o n s u m e r s .  U n d e r  t h e s e  c o n ­
d i t i o n s  i t  w o u l d  b e  d i f f i c u l t  f o r  a  g r a d e - b u y e r  w h o  r e s e l l s  i n  w h o l e ­
s a l e  c h a n n e l s  t o  c o m p e t e .  
G r a d e - b u y e r s  c a n  o p e r a t e  m o s t  s u c c e s s f u l l y  i n  a r e a s  w h e r e  
s u r p l u s  e g g s  h a v e  t o  b e  s h i p p e d  o u t .  L o c a l  a r e a s  o f  s u r p l u s  e g g s  
a r e  s h o w n  i n  F i g .  4 .  C o u n t i e s  i n  w h i t e  u s u a l l y  h a v e  n o  s u r p l u s  
e g g s .  I n  t h e s e  d e f i c i t  a r e a s  g r a d e - b u y e r s  p r o b a b l y  c o u l d  n o t  o p e r a t e  
s u c c e s s f u l l y  w i t h  l o c a l  e g g s  u n l e s s  t h e y  d e v e l o p e d  a  p r e m i u m  m a r ­
k e t  f o r  l o c a l  s a l e s .  T h e  l a r g e r  a  p o p u l a t i o n  c e n t e r  i s ,  t h e  e a s i e r  i t  
i s  t o  d e v e l o p  s u c h  a  s p e c i a l  m a r k e t .  
E G G  P R O D U C T I O N  
1 9 4 4  
D  D E F I C I T  A R E A  
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C o u n t i e s  t h a t  u s e d  m o r e  e g g s  i n  1 9 4 4  t h a n  t h e y  p r o d u c e d  a r e  s h o w n  i n  
w h i t e .  T h e  h e a v y  b l a c k  c i r c l e s  a r o u n d  t h e · s e  a r e a s  i n d i c a t e  a b o u t  h o w  m u c h  
o f  t h e  p r o d u c t i o n  o f  n e a r b y  c o u n t i e s  w o u l d  b e  n e e d e d  t o  c o r r e c t  t h i s  d e f i c i t .  
C i r c l e s  a t  t h e  I l l i n o i s  b o r d e r s  c a n  b e  a s s u m e d  t o  c o n t i n u e  i n t o  n e i g h b o r i n g  
s t a t e s .  N o  c i r c l e  i s  d r a w n  a r o u n d  C h i c a g o  b e c a u s e  i t  b u y s  m a n y  o f  i t s  e g g s  
f r o m  o t h e r  s t a t e s .  ( F i g .  4 )  
11 Egg-Grading in /l/inois 
Country Asse~blers Should Take the Lead 
In areas of Illinois where there are surplus eggs, the common 
pattern of egg-marketing is: (1) sale by producers to local egg or 
produce dealers, feed dealers, grocery stores, or pick-up men who 
go to the farms; (2) sales by these men to country assemblers who 
ship in carlots or trucklots to Chicago or other market centers, 
to egg breakers, or direct to consuming areas. These assemblers 
are likely to do the first grading. This market pattern is well de­
veloped and is in the hands of established firms. 
The country assembling firms should logically lead in develop­
ing a system of buying eggs on a grade basis. They have a definite 
stake in developing the poultry industry in their procurement areas. 
A more attractive market for producers will tend to make for 
greater egg production. A higher price of even a few cents a dozen, 
made possible by grade-buying, would encourage some producers 
in the area to increase the size of their flocks. 
Grade-buying will tend not only to maintain total volume, but 
also to reduce the market risks inherent in buying eggs of uncertain 
quality. It will broaden or maintain market outlets, as the trend in 
food industries is toward higher and more certain quality. 
If an improved and up-to-date system of buying eggs is to be 
developed in Illinois, it must be done either by the old established 
firms or by new firms. The logical move is for the old firms to adapt 
their operation to the improved system. In fact, they must do so if 
they want to increase, or even maintain, their volume of sales. 
Problem of Local Assembly Can Be Solved 
The local buying point is not the logical place to grade eggs. 
V olume is usually too small for economical operation or for 
hiring competent graders. The place to grade eggs is at the plant 
of the country assembler who buys from several local buyers or 
buys many eggs direct from farmers. 
For the farmer to be paid on grade, his eggs must be identified 
until they are graded by the country assembler. This problem, 
however, can be solved. For case lots and half-case lots, there would 
be n? problem - the cases would simply be tagged. 
To maintain quality until eggs reach the assembler, holding 
conditions at many local buying points would have to be improved. 
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C o o p e r a t i o n  o f  F a r m e r s  I s  N e e d e d  
I f  f a r m e r s  a r e  t o  s e l l  t h e i r  e g g s  o n  a  g r a d e  b a s i s  a n d  a t  a  
p r e m i u m  p r i c e ,  o b v i o u s l y  t h e r e  m u s t  b e  s o m e o n e  w h o  i s  w i l l i n g  t o  
b u y  o n  a  g r a d e  b a s i s .  E x c e p t  i n  a  f e w  l i m i t e d  a r e a s  i n  I l l i n o i " ,  
t h e r e  a r e  n o  s u c h  b u y e r s .  W h e r e  t h e y  h a v e  a n  o p p o r t u n i t y  t o  s e l l  
o n  g r a d e ,  h o w e v e r ,  f a r m e r s  m u s t  c o o p e r a t e  i n  t w o  w a y s :  
1 .  T h e y  m u s t  h a v e  e g g s  t h a t  w i l l  q u a l i f y  f o r  t h e  b e t t e r  g r a d e s .  
T o  g e t  s u c h  e g g s  r e q u i r e s  g o o d  p r o d u c t i o n  m e t h o d s  a n d  c a r e  i n  
h a n d l i n g .  L i t t l e  e x t r a  c o s t  i s  i n v o l v e d .  
2 .  T h e y  m u s t  b e  w i l l i n g  t o  s e l l  a t  a  l o w e r  p r i c e  a n y  e g g s  t h a t  
d o  n o t  m e e t  t h e  s t a n d a r d s  f o r  p r e m i u m  g r a d e s .  
F a r m e r s  w i l l  r e s p o n d  t o  a  s y s t e m  w h i c h  p a y s  p r e m i u m s  f o r  
q u a l i t y  b y  d o i n g  t h e  t h i n g s  t h a t  a r e  n e c e s s a r y  t o  g e t  t h i s  q u a l i t y .  
T h i s  c o n c l u s i o n  i s  s u p p o r t e d  b y  t h e  i n c r e a s e d  a m o u n t  o f  b u s i n e s s  
b e i n g  d o n e  b y  g r a d e - b u y e r s  w h o  h a v e  p a i d  a d e q u a t e  p r e m i u m s  a n d  
b y  t h e  t e n d e n c y  f o r  b u y e r s  w h o  p r e v i o u s l y  b o u g h t  e g g s  a s  c u r r e n t  
r e c e i p t s  t o  s h i f t  t o  g r a d e  b u y i n g .  
F a c t s  i n  B r i e f  
1 .  F i f t y  p e r c e n t  o f  t h e  e g g s  n o w  d e l i v e r e d  b y  f a r m e r s  i n  
c e r t a i n  s e c t i o n s  o f  I l l i n o i s  g r a d e  A .  
2 .  W h e r e  p r e m i u m s  a r e  p a i d  f o r  q u a l i t y ,  8 0  t o  8 5  p e r c e n t  o f  
t h e  e g g s  d e l i v e r e d  g r a d e  A .  
3 .  C e r t a i n  b u y i n g  s t a t i o n s  w e r e  a b l e  i n  1 9 4 6  a n d  1 9 4 7  t o  p a y  
a t  l e a s t  4  · c e n t s  a  d o z e n  m o r e  f o r  e g g s  b o u g h t  o n  g r a d e  t h a n  t h e  
l o c a l  p r i c e s  f o r  u n g r a d e d  e g g s .  
4 .  S u c c e s s f u l  g r a d e - b u y i n g  d e p e n d s  o n  a n  a d e q u a t e  v o l u m e  
o f  b u s i n e s s ,  g o o d  o u t l e t s ,  a n d  c o o p e r a t i o n  o f  f a r m e r s .  
5 .  G r a d e - b u y i n g  i s  l i k e l y  t o  b e  m o s t  s u c c e s s f u l  w h e r e  p r o d u c ­
t i o n  i s  h i g h  a n d  l o c a l  c o n s u m p t i o n  r e l a t i v e l y  l o w .  
6 .  T h e  c o u n t r y  e g g  t r a d e  i n  I l l i n o i s  s h o u l d  l o g i c a l l y  g o  o n t o  a  
b a s i s  o f  b u y i n g  e g g s  o n  g r a d e .  
7 .  T h e  g r a d i n g  s h o u l d  b e  d o n e  b y  t h e  c o u n t r y  a s s e m b l e r s  
r a t h e r  t h a n  b y  s m a l l  l o c a l  b u y e r s .  T h i s  m e a n s  t h a t  t h e  i d e n t i t y  o f  
p r o d u c e r s '  e g g s  w o u l d  h a v e  t o  b e  r e t a i n e d  u n t i l  t h e  e g g s  r e a c h e d  
t h e  g r a d i n g  p l a n t .  
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